
“The XDL Finals will be the event of the year”

THE XDL MARKET

After almost a decade and a half, the motorcycle market has 
stalled in the last few years except for one key segment: sport 
bike and sport bike aftermarket sales, fueled by customers under 
the age of 30.

The market is shifting:

 The rate at which older riders are exiting the market is  
 accelerating 14% annually
 The size of the traditional 40-something consumer pool 
  is SHRINKING at an approximate annual rate of 15%. 
 The size of the 20-something consumer pool is  
 GROWING at an approximate annual rate of 15%.
 The only predictable growth is in the on-highway  
 youth segment.
 XDL is the ONLY national motorcycle platform that  
 offers marketers a chance to tap into this growth  
 segment

XDL is a professional competition series entering its third season. 
XDL has clearly defined competitions and rules and is highly 
regarded by the riders. 
XDL will reach approximately 75,000 fans over 7 events
XDL’s marketing program will reach over 500,000 consumers in 
the target demo
XDL will offer industry and core media coverage reaching an 
estimated 2.2m people

XDL will offer a digital activation program that covers Internet, 
broadband, mobile and VOD, and reaches over 100m screens
XDL is negotiating national cable distribution

THE XDL CUSTOMER

Median age: 26
Gender: Male 82%, Female 18%
Ethnicity: 
 Hispanic 37.1%
 Caucasian 31.4%
 Mixed 10%
 African American 10%
 Other 5.9%
 Asian 5.6%

XDL Fans Are New Riders:
 
 84% ride a motorcycle
 23% have been riding less than 1 year
 54.6% have been riding less than 3 years

PROVISIONAL SCHEDULE

Long Beach, March 22 (2007 XDL Finals)
New York, June 21 
Nashville, July 26
Pomona, August 9
Indianapolis, September 12
Phoenix, October 18 
Long Beach, November 8 

“The XDL Finals will be the event of the year”

XDL events enjoy a 92% satisfaction rating 
with consumers

Growing Youth Market
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Baby Boom GenX GenY

38% Reduction
in Consumer

Pool

Shrinking Boomer Market Growing Youth Market

Super Streetbike, January 2008 Issue
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